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In Fall 2021
85% of full-time undergraduate

college students were under the

age of 25

National Center for Education Statistics. (2023). Characteristics of Postsecondary Students.




FROM MILLENNIALS T0 GEN Z:

“Thelr concerns were no
longer the same barriers | was
used to helping young people

navigate. And the ideas and
concepts that used to
motivate and embolden
students to say yes were now
falling flat.”



“The more | understood
generational trends, the more
Insight | had into their
thoughts, the more empathy |
had for their feelings, and the
more success | had in
connecting their interests and
passions to God's global worR.

lacher & Katy White



Turning Challenges into Opportunities

e “..connecting their interests and passions to God's global worR”

e We have our own worldview and culture



Challenges

A new definition of

Culture of fear and
uncertainty Tolerance
Cancel Culture Risk Averse Postmodernism
R Post-Christian
ery Anxious -
y Loneliness Culture
Western-centric ' :
Short Attention Lack of real life Secular Humanism
concept of Span application
Christianity Decreased Church
Biblical Illiteracy attendance

Moral Relativism
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Discipling Gen Z

- Working with their brains - not against
* Individualized approach

* Seek them out!



Mobilizing




Want to
learn more?

Challenges and Opportunities
for the Global Age of Missions




Want to keep learning?

Visit GlobalAcademy.ifipartners.org to rewatch this talk and others.

Any Questions?

Feel free to email me at j.moorman@ifiusa.org




